olf

Press Clipping
The Weekend Sydney Morning Herald — 4-5 September, 2010

Charities target in sight -

THE Property Industry Foundationis on
track toreachits target of $273,000 for this
year's National Hard Hat Day campaign.
NHHD encourages everyone in the property
industry to donate at least an hour's pay to
help fund special charity projects. Proceeds
from this year's campaign will go to
children's charities including the St Vincent
de Paul Society Youth Reach and the

Sir David Martin Foundation in Sydney and
Open Family Australiain Melbourne.



